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With the development of internet and the information tech, online trading has 
been growing rapidly all over the world. Compared with the traditional trading, 
online trading has very little affected by time factors, large trade space, high 
efficiency and low cost advantages. It has brought a lot of good to the enterprise and 
national economic development .But, due to the global nature , virtual and 
concealment, etc., online trading also exerted influence on tax revenue, bringing big 
impact to the traditional tax collection and administration . 
    With the impact of online trading to tax , countries in the world all enhance the 
research of online trading- tax revenue. How to strengthen online trading tax 
administration is becoming an urgently and important issue. In view of value-added 
tax is the largest tax in our country, this paper focuses on the collection and 
management of value-added tax for online trading. This paper focuses on the impact 
of online trading and countermeasures on the value-added tax, and attempt to explain 
and analyze the issue in five chapters. The first chapter is an introduction, describes 
the research background and significance, contents and methods, theoretical basis. 
The second chapter main describe the online trade and its impact on the value-added 
tax. The third chapter is the international measures of value-added tax for the online 
trading. The fourth chapter is the analysis of the necessity for online trading 
taxation ,the general idea and the technology ways. Chapter V is our response to the 
VAT online trading strategies and specific practices. By the analysis of impact to the 
value-added tax in online trading ,and giving the proposal, this paper hopes will have 
some references for the value-added tax administration in country. 
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comScore 公布的调查结果显示，至 2008 年 12 月，全球网民数量已突破 10 亿，
其中 43%来自亚太地区，中国互联网用户占到了大多数，用户比例为 17.8%。① 
调研公司 ForresterResearch 于 2009 年发布的报告显示，2013 年全球网民数量将









受到社会的欢迎和关注。2010 年 8 月 30 日，商务部在京举行《中国电子商务
报告（2008-2009）》发布会，报告统计，2008 年，中国电子商务交易额达到
3.1 万亿元人民币，网络购物交易额达到 1257 亿元人民币；2009 年，中国电
子商务交易额达到 3.8 万亿元人民币，网络购物交易额达到 2586 亿元人民币，
同比分别增长 21.7%和 105.8%。2010 年 6 月，商务部下发《关于促进网络购
物健康发展的指导意见》，提出力争到“十二五”期末网络购物交易额达到中国
社会消费品零售总额的 5%，部分电子商务发展起步较早的地区达到 10%左右。 
 网上贸易的迅速成长和发展，必然对传统交易造成冲击，影响着实体经济。
应该说，网上贸易的出现，既给社会、企业和消费者带来一系列利好，但同时
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